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The World Wide World:
IT Ain’t Just the Web Anymore!
The following is excerpted from the March 2005 issue of Release 1.0.

JotSpot: Do-it-yourself personal apps
BY CHRISTINA KOUKKOS

JotSpot is not “just” a wiki company, insists founder and CEO Joe Kraus. “It’s the long tail of software,”
he says. “The Long Tail” is a concept introduced by Wired magazine editor Chris Anderson to describe
the enormous but fragmented market for niche products and services, and refers to the long, descending
curve on the right side of a power-law distribution curve tail. “So far the long tail has been applied to
consumer-oriented stuff: Amazon for books, Netflix for movies, Technorati for blogs,” says Kraus.
“JotSpot brings it to applications.” Kraus and co-founder and CTO Graham Spencer previously cofounded Excite, the portal and search engine they sold to broadband provider @Home Network for $6.7
billion in January 1999. After leaving Excite@Home, the pair co-founded Digitalconsumer.org, a nonprofit that protects consumer fair-use rights to digital media, before starting JotSpot last year.
JotSpot includes all the usual functionality of a wiki – a sort of mini website on which it’s easy for any
(authorized) user to add and edit pages and to track any changes with seamless background version
management. But it also offers standard functional workflow and light data tools such as forms, the ability to attach documents or to send and receive e-mail messages to a page, calendars and integrated
Google search results.
JotSpot users can combine its integrated tools, applications from the JotSpot user-generated “application
gallery” and their own personalizations to build simple, easy-to-adapt mini-applications designed for a
specific purpose.“Right now, people build small applications [such as a spreadsheet to manage a project]
in Excel and e-mail it around” to the people that might find it useful, says Kraus.“You do it in Excel
because no [software developer] is going to build that little app. Anyone can do it. It’s incredibly easy, so
it’s disposable: You make it and throw it away. But you would never do that with so-called real software.”

{ continued on page 2 }

T

ESTHER DYSON’S MONTHLY REPORT

P

Release 1.0

®

Release 1.0 ® (ISSN 1047- 935X) is
published monthly except for a
combined July/August issue by CNET
Networks, 104 Fifth Avenue, New York,
NY 10011-6987; 1 (212) 924-8800; fax, 1
(212) 924- 0240; www.release1-0.com.
It covers the worlds of information
technology and the Internet, including
wireless communications, security,
business models, online services,
tracking systems, identity management
and other unpredictable topics. . .and
the policy issues they raise.
Esther Dyson
(edyson@edventure.com)

EDITOR:

Daphne Kis
(daphne@edventure.com)

PUBLISHER:

Christina Koukkos
(christina@edventure.com)

MANAGING EDITOR:

Dan Farber
(dan.farber@cnet.com), Dan
Gillmor (dan@gillmor.com),
Steven Johnson (stevenberlinjohnson@earthlink.net),
Clay Shirky (clay@shirky.com),
Dave Weinberger
(self@evident.com), Rafe
Needleman (rafe@rafeneedleman.com)

CONTRIBUTING WRITERS:

Instead of throwing away Excel mini-apps, JotSpot allows users to
re-use, re-purpose and even share applications. “You can even take
an Excel sheet you already built, suck it in [to your JotSpot wiki]
and make it an app,” says Kraus. “You don’t even know that you’re
building an application.”
“The first phase of Web was building data,” explains Kraus. “Now
it’s integrating that data” to build personalized experiences and
applications. “Not customization, but personalization,” he stresses.
Unveiled in October 2004, the company raised $5.2 million and has
“thousands” of customers for its free beta accounts. Customers are
using JotSpot for “anything from managing the launch of a product,
to coordination of its foreign talent pool by a Chinese TV station,”
says Kraus. JotSpot currently is in open beta. In the coming months
it will officially launch the service, which will cost customers about
$5 per user per month. But before that, it will launch another product (that’s as specific as Kraus would be!) at PC Forum.
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